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	 “ When I asked him why he had moved so swiftly [to escape WTC 1 on 9/11], he had several theories.  The   
previous year, his house in Queens, N.Y., had burned to the ground.  He had escaped, blinded by smoke… he had also 
been in a serious earthquake as a child in Peru and in several smaller ones in Los Angeles years later.  He was, you could 
say, a disaster expert.”
	 	 	 	 	 	        — TIME Magazine, “How To Get Out Alive,” April 25, 2005

Survivors Are Made.
Not Born. 

tm

	 An irreverent dance through contemporary America, DisasterLand is the story of the world’s first disaster-
themed adventure park, its employees and its visitors.
	 Conceived in the aftermath of September 11, 2001 by Shae Gibbons, DisasterLand’s zeitgeist wunderkind 
CEO, the park was a transformational wonderland challenging families to survive the worst while growing together 
in ways they had never dreamed of.  During their ten-day stay guests faced a hurricane (the Mighty Floods), an 
earthquake (the Roaster) or a terrorist attack.
	 In the dawn of the dark 21st century world, DisasterLand’s goal was to create a citizenry of clear-headed 
survivors and by the end of their first spectacular season it was clear: they were succeeding.
	 Yet DisasterLand was already in danger of becoming a victim of its own success.   A national mood of          
despair was setting in as the waiting list stood at two years and growing for the once-in-a-lifetime opportunity to 
drop twenty-five grand a family.  Children in families unable to attend were turning violent and one murder 
had already been the result.
	 DisasterLand’s response was elegant in its simplicity, profound in its effect: twenty-five families would win 
an all expenses paid trip to participate in the season finale.

From a simple act of kindness an impossible dream comes true...

	 On an otherwise unspectacular Wednesday the Beyers, a family of four from suburban middle America, 
receive a golden DVD from a homeless man at the local frozen custard shop—a DVD which  magically places them 
on a collision-course with an entertainment phenomenon unmatched in the planet’s history.
	 Their lives would change forever.
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